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Retail in the transformational peniod

A1989 i transformational changes

Aretailing I most dynamic industry of the
national economy

Anew construction

Aforeign retail chains

Alarge—scale outlets

Asupermarkets, hypermarkets, discounts
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Retail in the transformationzl penod

Ashopping mall T new phenomenon

A1stin 1997 -> in 20 10 some 230 shopping
malls

Atotal sale area 2.3 bil s meters
A165 sg m per 1000 inhabitants

Ashift to smaller cities i appropriate
formats



Problematic aspects

Adecline of city downtowns and outflow of
commercial functions to the outskirts

Atraffic problems, particularly the problem
with parking,

Aliquidation of small retailers, competition,

Aarchitectural design

Achanges In shopping behavior of people
+ land use changes



Problematic aspects

-> uncoordinated development of the
large-scale retail facilities

?Regulation?

AAwesternii European Coc
communist countries

Aczech Republici liberal approach of retall
planning and regulation



Environmental impacts

A 2007 construction applications: only 3 out
of 140 submitted to the EIA process!

Atotal area 180 ha i only 62 ha In built-up
areas (rest in mostly open landscape area)

A92 % planned as typical out -of -centre
outlets

A69 % in conflict with nature and
landscape protection



